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15 WINNERS

ooking for a gleam of hope in these gloomy times? (Who isn'e)

Well, we found one in PTNK’s third annual list of the Top Companies for Women, which for

2009 received a record number of entries from America’s leading firms. That alone is encour-
aging — that more companies are recognizing the importance of women’s advancement — but what’s even
better is the real progress we're observing across the business landscape year to year.

Once again, PINK took a hard-numbers approach to each company’s record — looking for women’s
high representation in positions of power and among top earners, and evaluating management’s commit-
ment to even greater progress for women. We also made sure that programs for Life/ Work balance give
worert equal opportunity for a rewarding life zway from the office. The 15 finalists that emerged from
our deliberations include some familiar names from years past, but also several newcomers that showed how
they, too, are creating an environment for women where the sky’s the limit.

It's a work in progress, to be sure. We’d like to see even higher numbers of women in executive posts,
on boards and in C-suites. (None of our 15 has a woman CEO.) And so we issue that challenge to this
group and the thousands of other companies out there. How will women fare at your firm when PINK

examines it next year, in five years, in 102 Will you keep improving until true parity for professional women

IN "10.

We're taking nominations now on pinkmagazine.com

in power and pay becomes the norm?




(in alphabetical order)

Adobe Systems Inc.
American Express Co.
Bebe Stores Inc.

Capital One Financial Corp.
Grant Thornton LLP

KPMG LLP

Linebarger Goggan Blair
& Sampson LLP

Liz Claikorsie Inc.
Manpower Inc.
WetLife Inc.
Scholastic Inc.

Thrivent Financial for Lutherans

Turner Broadcasting System Inc.
Wal-Mart Stores Inc.
Wyndham Worldwide Corp.

ADOBE SYSTEMS INC.

Not surprisingly, as a tech company Adobe
has the smallest percentage of total wom-
en employees (33 percent) among our
Top 15; but to the software maker’s cred-
it, women have a nearly comparable share
of executive positions and posts reports:
ing directly to the CEO. And the pipeling
is even bigger, with women makirig up 41
percent of middle management: That,
combined with the compaiy’s mentoring
and leadership development programs
designed just for women, should make
the future a st brighter for women here.

AMERICAN EXPRESS CO.

It's beeritaitough year for the financial
sefvices giant, but women'’s stock con-
tinues to rise at American Express, where
they make up two-thirds of all employees.
While women'’s share of the executive
ranks is smaller (31 percent), they've nearly
established equality with men among mid-
dle management and the top fifth of pay-
roll. The company constantly tracks the
number of women in leadership, and great
role models abound: Seven women lead
business units earning $100 million or
more in revenue.

BEBE STORES INC.

It would be easy to take women’'s ad-
vancement for granted at Bebe, an ap-
parel retailer where 90 percent of the
4,600 employees are women. But the
company makes a conscious effort to
foster coaching between executives and
younger managers, and it celebrates in-

ternal promotions from sales staff to dis-
trict and regional leadership. While the
top job may still belong to a man, four of
the five executives reporting to the CEO
are women. Power, pipeline and pay all
have a feminine flair.

CAPITAL ONE

FINANCIAL CORP.

Women's share of the executive and mid-
dle management ranks at Capital One
doesn’t yet match their majority of total
employment, but that’s resulted in a top-
down commitment to improve. The com-
pany’s highest-ranking woman, Lynn Pike,
president of Capital One Bank, takes per-
sonal responsibility for engaging more fe-
male talent, while the Executive Women'’s
Forum fosters networking and coaching.
The number of women in top jobs has in-
creased by 50 percent in the past five
years, the company reports, including more
women with P&L responsibility.

GRANT THORNTON LLP

At the nation’s fifth-largest accounting
firm, it's all about culture —in particular,
a flexibility that allows women to strike a
healthy balance between work and life.
The firm offers a variety of accommo-
dating work arrangements, from flextime
to telecommuting, that 370 of its women
partners and employees used last year.
It's also doing more to increase women'’s
leadership roles in an industry long dom-
inated by men. In the past five years, the
number of women partners here has in-
creased by 174 percent.




KPMG LLP
dustry’s image prob-
ed to boost recruit-
omen. The firm’s

reat place to-_ _

LINEBARGER GOGGAN THRIVENT FINANCIAL FOR LUTHERANS
BLAIR & SAMPSON LLP

TURNER BROADZAST'NG SYSTEM INC.
LIZ CLAIBORNE INC.

WAL-MART STORES INC.
MANPOWER INC.

WYNDHAM WORLDWIDE CORP.
METLIFE INC.
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