Know Your Personal Brand
By Wendy J. Terwelp, CPBS, CCMC, JCTC
Legendary rock band The Who posed the immortal question: "Who Are You?" They aren't the only ones who want to know. Potential employers will be asking you the same thing, and you need to be ready with an answer that makes you look good.

When looking for a job and when networking, it’s important to know who you are, what you stand for, and why people should hire you. To help you get a better understanding of your brand and what makes you unique, ask yourself the following questions:

· What makes you unique among all other job seekers?

· What transferable skills do you bring to the table that no one else offers?

· What makes you a star?

Answering these and similar questions can help you identify your personal brand. By knowing who you are, what you want, and what makes you unique, you will be able to clearly communicate your goals and unique value to people in your network and to potential employers.

Here’s one client’s story:
Laura was in a high-level management role, and when the company was bought out, she lost her job. We worked together on identifying her values, purpose, passion, and vision for the world. This is key to helping people understand what they want – and how they can use their talents for their next big gig.

Through our work together, Laura realized she did not want to work for another manufacturer. She wanted to work for the government and make a positive contribution. She identified her talents and unique value proposition. Together, we created a dynamic resume that conveyed her value and transferable skills – using the format required by government positions.

Next, Laura used her network and her solid research skills to identify positions that were a close match to her unique value and talents. With persistence and solid follow through, Laura landed a top government position, moved to Washington DC, and within a year, earned a promotion. This is what knowing your brand and effectively conveying your value to your network and potential employers can do for you.

Like Laura, knowing your personal brand will help you network without begging because you will be focused. You know what you want, the types of places you wish to work – and the places you don’t. You know what type of people you enjoy working with – and those you don’t.

Knowing what you want and your unique value help other people help you best!

Coaching Challenge:

· Do you know how other people perceive you? If not, take a survey. Ask friends, family, colleagues, coworkers, managers and others whom you trust what they think your top five skills are and the top three words that come to mind when they think of you.

· Want more help? Take the 360Reach personal brand assessment. This assessment is focused on the positive and is used as a developmental tool. This program includes a detailed 20+-page report detailing your results and provides action items you can implement immediately. Order the assessment here: consultant@knocks.com.

Play List: Take Action!

□ I am confident in myself and my abilities and I know what I want.

□ I have a solid brand statement that clearly communicates my rock star quality.

□ I am clear about my values and passions.

□ I know my vision and purpose.

□ I weigh my options and offers to see if they are a fit for my brand.
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